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UNIQUE COMPANY
POSITIONING

Social media strateg y,
market research &
consumer insight s

We operate in a distinct niche from our
competitors. Most marketing consultancy in
Australia operates at an industry level, rarely
combining a specific focus on social media
with a specific focus on fast-moving
consumer goods. Compared to such
companies, we have specific knowledge of
the challenges you will face in adopting social
media.
There is also a tactical/strategic range in
which consulting services operate, from
highly operational through to highly strategic.
We are in the middle of this spectrum, with
expertise both in high-level strategic insight
and more basic social media operational
consulting.
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Working with your business to understand digital consumers

Our major products and services
SURVEYS

We can design consumer surveys that capture detailed information
about what your customers, or wider members of the public, want and
how they feel – and we can analysis of data gained from these consumer
surveys in detail.

CASE STUDIES

We review the launch of specific products into a particular market in
order to highlight key lessons for companies looking to enter the
market themselves.

WHAT’S MY MOBILE GAME?

As mobile phones and tablets improve, the
extent to which people’s primary internet
MARKET SIZING

We estimate the value of specific consumer goods markets in specific
countries or regions, and segment these by product category,
consumer group, distribution channel or manufacturer share.

Intelligent Analysis is a niche market
strategy consulting house, helping

CONSUMER INSIGHT

clients in Australia and worldwide to

Our particular areas of specialism
include consumer-focused industries

The number of users is growing at 4%
every year. According to data from
Nielsen, 38% of Australians interact
with companies on social networking
sites.

significant experience in managing or

According to AIMIA/Sensis, the
average small business is investing
$2,050 in social media marketing, with
27% expecting to increase this figure
over the next 12 months.
The businesses that will be competitive
in tomorrow’s markets are the ones
that can adapt to change and take a
whole of business approach to
collaboration and social media.

in order to construct a broad strategic

We can help develop your mobile strategy.

Strategy consulting: we can use our research experience to benefit your business
directly, helping you to come up with an understanding of your capacities and
resources in order to evaluate and shape your digital marketing strategy.

collaborating on specific market
research or marketing analysis tasks,
and also in combining these specialisms
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It was a pleasure working with Intelligent An alysis and we
hope we can soon do so again.
PAUL HARRISON, DIRECTOR, KILIMANYIKA LIMITED
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with just 33% being opened on desktop PCs.

their businesses.

and social media strategy. We have

“

We analyse and categorise the motivations and behaviour of consumers
focus groups, industry interviews and secondary research.

solve the key market issues affecting

Our data shows there will be 12
million Australians using social
networking sites during 2012,
including 10.4 million over 18s (47%
of the population, one of the highest
shares in the western world).

recent study found that 66% of marketing
emails were opened using mobile devices,

research, marketing analysis and

Research that suppor ts
your digital strateg y

access is via these devices is taking off. Our

”

ONGOING SOCIAL MEDIA SUPPORT
We have an ongoing relationship with a copywriting agency with
significant web, print and mobile content creation experience, allowing
us to support your social media strategy with content writing and
maintenance skills.

Our major products and services
SURVEYS

We can design consumer surveys that capture detailed information
about what your customers, or wider members of the public, want and
how they feel – and we can analysis of data gained from these consumer
surveys in detail.

CASE STUDIES

We review the launch of specific products into a particular market in
order to highlight key lessons for companies looking to enter the
market themselves.

WHAT’S MY MOBILE GAME?

As mobile phones and tablets improve, the
extent to which people’s primary internet
MARKET SIZING

We estimate the value of specific consumer goods markets in specific
countries or regions, and segment these by product category,
consumer group, distribution channel or manufacturer share.

Intelligent Analysis is a niche market
strategy consulting house, helping

CONSUMER INSIGHT

clients in Australia and worldwide to

Our particular areas of specialism
include consumer-focused industries

The number of users is growing at 4%
every year. According to data from
Nielsen, 38% of Australians interact
with companies on social networking
sites.

significant experience in managing or

According to AIMIA/Sensis, the
average small business is investing
$2,050 in social media marketing, with
27% expecting to increase this figure
over the next 12 months.
The businesses that will be competitive
in tomorrow’s markets are the ones
that can adapt to change and take a
whole of business approach to
collaboration and social media.

in order to construct a broad strategic

We can help develop your mobile strategy.

Strategy consulting: we can use our research experience to benefit your business
directly, helping you to come up with an understanding of your capacities and
resources in order to evaluate and shape your digital marketing strategy.

collaborating on specific market
research or marketing analysis tasks,
and also in combining these specialisms
If you know what you

review of your current business,

need, we can research it

looking at your positioning,

review. We can also provide

for you. Our research

customer perception and

operational support in the social media

capabilities across all the areas

capabilities in order to come up

space.

that you require to inform your

with a detailed review of your

marketing strategy are second-

strengths, weaknesses and the

to-none, with detailed

opportunities and threats that

experience in B2C and B2B

your market presents.

projects covering all aspects of

We can use this analytical

marketing and customer support

process to come up with

strategy. But what if you don’t

actionable recommendations for

know what you need? This is

how to move your business

where our specialist consulting

forward, with a specific focus on

skillset comes into play. We can

your digital and social media

carry out a comprehensive

marketing strategy.

It was a pleasure working with Intelligent An alysis and we
hope we can soon do so again.
PAUL HARRISON, DIRECTOR, KILIMANYIKA LIMITED

with regard to a particular product or service, based on survey data,

with just 33% being opened on desktop PCs.

their businesses.

and social media strategy. We have

“

We analyse and categorise the motivations and behaviour of consumers
focus groups, industry interviews and secondary research.

solve the key market issues affecting

Our data shows there will be 12
million Australians using social
networking sites during 2012,
including 10.4 million over 18s (47%
of the population, one of the highest
shares in the western world).

recent study found that 66% of marketing
emails were opened using mobile devices,

research, marketing analysis and

Research that suppor ts
your digital strateg y

access is via these devices is taking off. Our

”

ONGOING SOCIAL MEDIA SUPPORT
We have an ongoing relationship with a copywriting agency with
significant web, print and mobile content creation experience, allowing
us to support your social media strategy with content writing and
maintenance skills.

Generalist
SM

MC

AA
Operational
social media

RH

Social media
strategy

IA

Specialist FMCG
IA: Intelligent Analysis; SM: social media agencies; AA: advertising agencies
MC: major management consulting firms; RH: research houses.

UNIQUE COMPANY
POSITIONING

Social media strateg y,
market research &
consumer insight s

We operate in a distinct niche from our
competitors. Most marketing consultancy in
Australia operates at an industry level, rarely
combining a specific focus on social media
with a specific focus on fast-moving
consumer goods. Compared to such
companies, we have specific knowledge of
the challenges you will face in adopting social
media.
There is also a tactical/strategic range in
which consulting services operate, from
highly operational through to highly strategic.
We are in the middle of this spectrum, with
expertise both in high-level strategic insight
and more basic social media operational
consulting.

ia

P u t o ur se rv ice s t o th e test , con tac t us to day
t o di scuss t he c ha l le nges fac in g yo ur b usi ne ss

ia

Intelligent
Analysis

Intelligent
Analysis

3/169 Ed geclif f Road , Woollahra, NSW 2025, Australia. T: ( 02) 8011 4808
WWW.I NTEL LI GENT ANA LYSI S .COM .AU

Working with your business to understand digital consumers

